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Situation of mountain

supply chains

The role of quality food products in
Portugal

In Portugal there has been an im-
portant evolution in the certification
of quality food products from regions
with natural handicaps, among which
stand out mountain areas. The certifi-
cation of products under EU schemes
such as the Protected Designation of
Origin (PDO), Protected Geographical
Indication (PGl), and Traditional Spe-
ciality Guaranteed (TSG) in products
of plant and animal origin, has al-
lowed farmers in less-favoured areas
to give continuity to traditional pro-
ductions that are commercially valued
through these instruments.

Some of the most successful products
within these certifications schemes
are beef, sheep meat, goat meat and
pig meat of breeds indigenous to
these regions, as well as different
types of cheese, sausages, honeys,
olive oils and fruits and, more recent-
ly, vegetables, cereals and pastry
products. In Portugal there are about
120 products already certified, alt-
hough those that are marketed as
certified represent less than 60% of
the total.

Several difficulties associated with the
sales channels of products coming
from areas with handicaps alert to
the importance of prioritising new
marketing approaches in order to
ensure income to producers and, at
the same time, to boost the economy
of these regions. Particularly in moun-
tain areas, the low accessibility in-
crease transport costs and as a conse-
quence hinders the marketing of
products.

Source: DGADR—Direg¢do Geral de Agricul-
tura e Desenvolvimento Rural
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The fact that we are dealing with
products that often have small pro-
duction volumes influences the trans-
portation costs as well as the interest
of the intermediaries outside the re-
gion in buying these products.

The possibilities associated with short
circuit commercialisation, i.e. within
or near the region where they are
produced, seem to be the most ap-
propriate. Such possibilities must be
associated with other enhanced activ-
ities performed in the mountain are-
as, in particular those related to tour-
ism.

Although rural development
measures of the CAP have been pro-
moting tourism in these regions
through several programs, there is
field-based evidence that not always
the articulation between the actors/
projects funded in each region show
the proper interaction.

It is important to take this into ac-
count in the implementation of the
new measures of the Rural Develop-
ment Program (PRODER) and espe-
cially in the follow-up of the funded
projects. To this end, the creation of
the designation “Mountain Product”
can play an important role in encour-
aging the consumption of local prod-
ucts.

Through the designation “Mountain
Product” it will be possible to pro-
mote entire territories, since these
products represent all its material and
immaterial heritage: landscapes, con-
structions, customs and traditions.

Farmers in less-favoured areas give continuity
to traditional productions

The certification of quality food products is
very important in mountain areas

Tourism is also an |mportant activity in

mountain areas



Most interesting rural
development measures

Rural Development measures that
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promote mountains in Portugal
Among the most interesting Rural
Development measures we stress
the measure Maintenance of agri-
cultural activity in marginal areas
that aims to contribute to the con-
tinued use of agricultural land in
areas with natural handicaps (steep
terrain, altitude, soil, climate and
other specific constraints), which

result in significant disadvantages to Sustainable agriculture is important for
consumers

the agricultural activity. Thus, the
maintenance of the rural landscape Support Levels (curos/ha of eligible area(EA))

and the conservation of sustainable Eligible Area Mountain Areas Other less-favoured areas
agricultural systems are being pro- EA =13 ha 260 130

moted. 3ha<EA=10ha 190 95

10 ha <EA =30 ha 60 25

30 ha<EA=150ha 20 10

Also the measures linked with the Moreover, the Measure — Leader,
Protection and rehabilitation of  like in “PRODER 2007-13”, pro-
forest stands may prove to be fun-  motes the implementation of
damental in the profitability of the  small agricultural investments, the
mountain areas as well as in the  processing and marketing of prod-

The measure that aims to protect
Agriculture and Natural Resources,
valuing more sustainable methods
of production, and the measure preservation of the landscape.. ucts; the diversification of non-

that funds the maintenance of the agricultural activities, renovation

traditional agricultural systems will
also promote other activities direct-
ly associated with the maintenance
of the rural landscapes and its en-
joyment, mainly those related to
tourism.

of villages, marketing circuits of
short chains and local markets, as
well as the promotion of quality
products.

Source: Gabinete de Planeamento e

Politicas , Ministério da Agricultura
e do Mar
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LEADER and other
local initiatives

From North to South of Portu-
gal mainland and Islands, pro-
jects are multiplying pro-
moting the Development of
Rural Areas within the LEADER
approach in the Rural Develop-
ment Programme (PRODER).
This model takes into account
the diversity of rural areas,
favours the definition and im-
plementation of local rural de-
velopment  strategies and
strengthens the role of the
Local Development Associa-
tions, within the local partner-
ships — the Local Action Groups
(LAGS).

An innovative territorial ap-
proach based on integrated
and participative strategies,
fits, directs and supports the
interventions performed by the
local actors.

https://www.facebook.com/pages/Uma-nova-PAC-

PRODER has supported
through tourist accommoda-
tion and catering; social, envi-
ronmental, sports and cultural
activities centres; centres of
study and research; spas, mu-
seums, libraries; industrial
units, shops and workshops;
thematic tourist routes; exhibi-
tions and editions and, simulta-
neously, numerous microenter-
prises in several areas of activi-

ty.

The LEADER projects are exam-
ples of the action of the Local
Development Associations con-
tributing to the strategic objec-
tives defined for the territories,
promoting the dynamics of the
rural areas. Some examples of
investments made in this field
can be seen below.

Montanhas-de-oportunidades/1504150816467719

D https://twitter.com/europedi2014
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The mountains attract visitors

Source: MINHATERRA —Federagdo de Associagdes de Desenvolvimento Local
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