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OFFICIAL OPENING AND WELCOME WORDS
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Juanan Gutierrez, President
of Euromontana

The XI European Mountain Convention (EMC) was officially kicked off on
Wednesday 26" September 2018 by Juanan Gutierrez, President of
Euromontana, and by the Romanian organisers of the event.

The President of Euromontana, Juanan Gutierrez, opened the
conference by appraising the richness of the exceptional natural and
cultural heritage in mountain areas and the need to make better use of
this asset, which cannot be relocated, giving future prospects to our

youth and our territories in terms of innovation and territorial development. He also reminded the
audience that natural and cultural heritage are intrinsically linked through the use that generations of
people have made of their natural properties, and that mountain landscapes are therefore cultural
landscapes. In the face of today's globalisation and the effects of globalisation, cultural and natural
heritage is one of the few resources with an economic development potential that is intrinsically linked
to the territories, its inhabitants and their way of living. It is therefore a major strategic resource for
the future, which can offer many social, environmental and economic benefits, provided that it is
properly and sustainably exploited and developed. Calling for a better preservation and enhancement
of this cultural heritage, the President of Euromontana concluded by inviting the participants to use
the cultural heritage and its very strong potential for innovation in order to revitalise the territories,



to encourage the development of new entrepreneurial ideas but also to strengthen the attractiveness
of the mountains as a whole for all inhabitants.

The Mayor of Vatra Dornei, llie Bonches, warmly welcomed the participants to his city for the XI EMC
under good auspices with the European Year of Cultural Heritage and Romania’s Union centenary.

Gheorghe Flutur, the President of the County Council of Sueceva, stressed the importance of Romania
being part of the European Union to be able to take part in the discussions of such a forum. European
programmes are necessary for Romanian rural areas which face the same depopulation and ageing
issues as other European rural areas. He argued that the time had come for governments to not only
contest the current situation but to act to solve this problem through strategies and concrete
solutions: symposia are not enough anymore. Mountains are the regions where the largest quantity
of natural resources are exploited, but no
progress can be expected if all the added
value is taken from the mountains without
leaving anything for the local people. The
President of the County Council of Suceava
pushed for a decentralised management
of mountain areas and regretted the lack
of resources for areas with natural
constraints in Romania. He pleaded for a
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From left to right: Claudiu Sorin Rosu Mares, State Secretary of the
Strategy for the Carpathians, supported by (R Ministry of Agriculture and Rural Development; Mirela Eléhd
the European Union, similarly to what Adomnicai, Prefect of Suceava; Gheorghe Flutur, President of the ¢

already exists for the Danube or the Alps. County Council of Sueceva and llie Bonches, Mayor of Vatra Dornei;

The Prefect of Suceava, Mirela-Elena Adomnicai, came back upon the concept of mountain people’s
identity and welcome culture. Traditions, cultural heritage, idioms are important to rural people. They
are part of Romania’s hundred years of History and largely deserve a European Year to be dedicated
to their preservation and valorisation. She hoped that initiatives such as the European Year of Cultural
Heritage could foster discussions, strategies, declarations and the implementation of programmes.
She encouraged the development of a welcome culture in our mountain areas to better protect and
pass on to future generations the mountainous identity and hospitality and maintain living mountain
areas.

Finally, Claudiu Sorin Rosu Mares — State Secretary, Ministry of Agriculture and Rural Development,
excused the Minister of Agriculture and Rural Development, Petre Daea, and he welcomed the
participants before opening the first session.
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Virgil Ancuta playing on the violin a ballade composed
bys€iprian Porumbesey, a,composer from the Bueovina =
region : ™




\ SESSION 1: WHY IS SHARING CULTURAL HERITAGE IN MOUNTAIN AREAS
‘ IMPORTANT?

“Cultural heritage and rural development in the Romanian Carpathians”, Claudiu Sorin
Rosu Mares — State Secretary, Ministry of Agriculture and Rural Development of Romania

Claudiu Sorin Rosu Mares introduced the audience to the rich
mountainous cultural heritage in Romania, which can be seen in the
architectural style of habitations, the traditional costumes, the
agropastoral activities, wool products, spiritual celebrations, etc. This
precious heritage is now better protected and valued thanks to Romania’s : 4B8ipsan
new Mountain Law (adopted in August 2018) designed to invest 1 billion JReERED Soﬁfﬁosu Mares=State
euros of Romania’s State budget into mountain areas over the next ten [N iRl L el
Rural Development of Romania
years. The aim of the Mountain Law is also to protect natural resources,

encourage populations to stay in mountain areas, and to develop economic and social activities.

This law emerged from the political acknowledgement of the specific needs of mountain areas and
mountain agriculture. The State has implemented a national mountain council and new mountain
committees and has regionalised the agency for mountain areas to answer to local needs.

The new mountain law allocates financial envelopes to support specific mountain value chains such as
wool, wild berries, medicinal plants. Training and infrastructure are also strong priorities. Concerning
infrastructure, credit terms are adjusted for mountain people and a strong emphasis is placed on
maintaining rural services of general interest (health centres, banks, etc) as well as broadband
infrastructure. Finally, the government now gives an installation premium to any new mountain
inhabitant to help attract young people and entrepreneurs. New mountain dwellers must live at least 5
years in a mountainous region to receive the premium.

To summarise the concept of this new Mountain Law, Claudiu Sorin Rosu Mares explained that
Romanian mountain people are already entrepreneurs through their work and crafts, and are self-
sufficient, but that the Romanian mountain economy was outdated when faced with current global
competition and needed to be rebuilt based on the skills of the craftsmen and trades specific to the
Romanian mountains.



“Towards a better valorisation of cultural heritage in the Carpathians mountain range”,
Harald Egerer, Head of the UN Environment Vienna Office, Secretariat of Carpathian
Convention

Harald Egerer, as Head of the Secretariat of the Carpathian Convention, T
reaffirmed the global importance of the Carpathian ecoregion for
cultural heritage. Indeed, there are 19 World Heritage Sites in the
Carpathians, in majority cultural sites.

The current work of the Carpathian Convention is based on an
international ministerial agreement actively working on Cultural

. . . p L Harald Egerer, Head of the Secretariat
Heritage. During their 2" Conference of Parties in Bucharest, a Cultural By e ol
0. = 7%

Heritage inventory for the Carpathians was even established. The
working group on cultural heritage is now drafting a protocol on traditional knowledge, as a way to

promote international cooperation, foster common programmes and projects, and involve policy-
makers at all levels as well as stakeholders. The protocol will for instance focus on identifying and
documenting cultural heritage; preserving traditional architecture, cultural landscapes and land-use
patterns; enhancing the education and transmission of the cultural heritage and traditional knowledge
—among many other measures.

Harald Egerer stressed the need for more projects, specifically on the themes of cultural tourism,
promotion of World Heritages Sites, and awareness-raising about the potential of cultural heritage sites
(economic added value, community cohesion, etc.)

“Contribution of EU rural areas to the European Year of Cultural Heritage”, Tom Jones,
Member of the European Economic and Social Committee (EESC)

Tom Jones explained how mountain areas underwent an ideological transition from being areas where
sheep were bred to areas protected for the quality of their ecosystems now with programs to protect
heather or carbon sinks for instance. However, the ecosystems provided nowadays are due to centuries
of human work modelling the landscapes which are now our cultural heritage. Tom Jones was
rapporteur for the EESC on an opinion largely adopted in September 2018
on this specific contribution of rural areas to the European Year of Cultural
Heritage (EYCH).

X H According to him, the EYCH was designed to raise the profile and
| 5:_: ln awareness of cultural heritage. However great the ambition, 12 months

Tom Jones; Meméﬂer of the . .
EESC = are not enough to encourage small local action groups and to raise the
T j profile of rural areas. Indeed, culture is not just about music, poetry,
sculpture, ... but about EU-wide values such as those brought by rural people, landscapes carved by

regional customs and climatic conditions, participative democracy, etc.

Cultural Heritage is an economic motor and adds value to rural economies — which are endangered by
loss of population, loss of biodiversity and global competitive markets. The biggest challenge is to



remember that every year, there is a new generation of urban dwellers which need to be encouraged
into seeing the potential of rural economies. Rural economies are not stable right now, which is proved
by the decline of rural services, the price of housing and the transport offer. The EU budget needs to be
rural-proofed and it must be ensured that cultural heritage is a cross-cutting priority. There is a need
for support in rural areas in many domains: entrepreneurship, marketing, training, ... Communities need
to be inclusive in that way and use cultural heritage to enhance well-being, even beyond the EYCH in
2018. In conclusion, Tom Jones read the following poem that he wrote himself:

%1&10@/ -%n?(ye 20785
We are artists.

\We are landscape panters in wellies, commissionad by our
fellow citizens.

We paint, Constable-like, pictures, when we plough brown,
when we spread recyclable manure, when we plant green
grass, flowery meadows, hedges and clusters of diverse trees.

We create aesthetic. Lowry pencil forms and shapes when we
rebuild grey stone walls and store sunrays on solar panels.

We are dramatists, writing scripts with flock health plans and
quality assurance schemes. Our staff and family troupe,
dramatically play out seasonal chores sowing , lambing,
shearing, harvesting, from a stage of fields, barns and yards.

We copy, we invent, our farms are studios, ina rural gallery.
We paste,craft and sculpture in welcoming villages.

We can sing, we can orchestrate, cheerfully, harmoniously when
our bicdiverse farmg nest soprano- chowrs of birds. Our collie
dogs bark in tenor, the tractors rumble base.

We can dance. We dance when the spring barley sways in the
wind, when the trees heave and when our Weish lambs twirl and
foxtrot in the morning sun.

\We are tapestry, plural- rural.
Thig is our Hentage - we share!

On the leftgClaudiu Sorin Rosu Mares — State Secretary, Ministry

of Agriculture and Rural Developfient of Romania

On the right: the audience at the Cultural House “Platon 5
Pardau” in Vatra Dornei




“Cultural and natural heritage, an opportunity for development. Case studies from
UNESCO designated areas”, Andrea Porta, Researcher, Santagata Foundation (CSS-EBLA)

Andrea Porta explained how there is an overall relationship between
people and their environment, based on the experience of the Monviso
Transboundary Biosphere Reserve.

The Monviso Biosphere Reserve is based on “the Man and the Biosphere
programme” of the UNESCO. The rationale is based on the sustainable
use and conservation of the resources of the biosphere and on the Andreaagm, Researcher,
improvement of the overall relationship between people and their Santag

environment. This Biosphere programme has three main components:

Foundation

- Conservation: protection of indigenous resources, ecosystems and landscapes for the
conservation of the world's biological and cultural diversity
- Development: combines conservation concerns with sustainable use of resources through close
cooperation with local communities, taking advantage of traditional knowledge, local products
and appropriate land management
- Logistic support: Biosphere reserves are linked through a global network; they provide facilities
for research, monitoring, education and training at the local level as well as for comparative
research and monitoring programmes at an international level.
Currently, there are 686 Biosphere Reserves all over the word, 40% being in mountain areas.
The Monviso Transboundary Biosphere Reserve is between Italy and France, it is a complex territory
where 85% of the municipalities have less than 5,000 inhabitants and which includes three UNESCO
sites. This Biosphere Reserve has established a management plan. The first two steps of this plan were
the analysis of the context and priorities which emerged during the nomination phases and then the
analysis of the territorial best practices. Those steps are particularly important to correctly assess the
territory, including its cultural and economic characteristics.
For instance, in the Monviso case, 40% of businesses working in agri-tourism or tourism, cultural
heritage, or handicraft use the natural and cultural resources. But this first analysis was not enough
to know if these businesses were sustainable for the management of the Biosphere. Thus, the
identification of experiences capable of being examples for the future development of the Biosphere
Reserve was particularly relevant especially for the examples linked to museums and cultural sites; to
arts and crafts; to agriculture; to the environment and landscapes; to sustainable energy; and to
tourism accommodations and events.

Their sustainability analysis was based on different criteria, including environmental sustainability,
inclusive economic development and innovation. They have identified 150 best practices among the
800 examples analysed, and interestingly, these examples were concentrated in the same
municipalities.

However, once this study work was done, no action was taken between 2015 and 2018. The spark
came from a bottom-up experience with young people. Indeed, based on a suggestion from the
UNESCO, they developed a youth camp for 20 young French and Italian people who spent 5 days
working to create a new network of people interested in the development of the Monviso region.
These young people between 15 and 18 years old implemented actions such as developing social
networks or creating transboundary projects. These youth camps were the way to really give a positive
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and simple start and life to these biosphere management plans, by using the energy of their young
people.

“Ways to preserve and capitalize on the mountain cultural heritage in Romania through
open-air museal preservation and creativity in a modern spirit”, Corneliu Bucur, Professor
of the Academy of the Traditional Arts from Romania

The way of enhancing natural and cultural heritage has changed
over the past several years, Prof. Corneliu Bucur explained. Taking
the example of Romania, he explained the transformations carried
out in the field of heritage valorisation. In the 1950s, a traditional
vision prevailed where collections were to be systematically

Corneliu BU@Ur, Professor, of the
“Academy Of the Traditional Arts displayed with the aim of forming an awareness of identity through

Jrom Romaiig cultural heritage values.

In the 1980s, the establishment of the first museum of Romanian popular civilization History, the Astra
Museum, enabled the reconstruction of an evolutionary historical process of Romanian civilization,
through outdoor and indoor exhibitions. By combining conservatism and progressivism, traditionalism
and modernity, but also rurality and urbanity, this outdoor museum offers a new approach to natural
and cultural heritage.

In the 2000s, with the establishment of the Astra National Museum Complex, the evolution continued
towards the representation and integrated presentation of all categories of cultural heritage in order
to safeguard and transmit it to future generations, and to ensure sustainable development in
communities. This transformation enabled the idea of a dynamic museum, part of a multi-purpose
space that is both a scientific research centre and a workshop for craft creation, but also a commercial
space for original creations of folk art, a school, a cultural embassy and a national stage for folklore
shows. The museum has become a living institution and vital source of sustainable development for
local society.

“How can Social and Community Theatre help to rediscover natural and cultural
heritage? TERRACT project”, Alberto Pagliarino, Actor, Social and Community Theatre
Centre, COREP

Alberto Pagliarino explained that the 3-year-long project TERRACT
aimed to promote cultural and environmental heritage between
France and Italy, based on the social and community theatre
methodology. This methodology relies on the involvement of citizens,
especially of the young ones.

. L Alberto Pagliarino, Actor, Social a
Usually, in theatre, community is in the dark and not on the stage. But G A s e - 3
with TERRACT, the goal is to develop another idea of theatre where




actors are professionals, but they work with communities and their territories. Thus, every person can
become an advocate of the natural and cultural heritage in their living area, just as everyone can be
an actor of the community. Already 325 associations, 55 municipalities and 5 universities have been
involved during the past year.

What is their methodology? It is based on cultural empowerment built up over time and on mutual
learning among communities, facilitated by professional artists and trainers.
First, the project maps and develops some networks to connect with the community, to visit the
territory and to know the local actors. These actors can be local associations, schools, crafts
associations, citizens, ecomuseums ...

Then, the project involves organisations and people and tries to build a community based on cultural
events. They build up their capacities together so that these local actors learn how to develop projects
on their own without further support from the professional actors.

To put into practice the skills, the community organises an event open to everyone to try and reach
an important social impact. Quite often, a lot of people attend these events and they participate
emotionally. Some examples of events organised were a training course with 30 young French and
Italian people; or two events based on the railway line and its cultural resource.

In the end, the project evaluates the whole process and redesigns the new one for the coming months.

The real advantage of this methodology is that skills are developed within the territories and young
professionals working on cultural heritage can continue using the methodology, without any further
support from the TERRACT project team.

EUROMONTANA - 2018
& coMuNA CARLIBABA
JUDETUL SUCEAVA
ROMANIA




\ SESSION 3: HOW TO BE INNOVATIVE IN THE USE OF CULTURAL HERITAGE IN
‘ MOUNTAIN AREAS?

“How can digital technologies help to engage with cultural heritage and how can they
create innovate interactions with cultural audiences? The examples of the RICHES and
REACH projects”, Prof Neil Forbes, Researcher, Coventry University

Based on the research carried out in the RICHES and REACH
projects, Prof. Forbes explained that the impact of digital
technology on cultural heritage institutions of all kinds is stimulating
a transformation and fundamental change. Digital technology is
disruptive, challenging, has limitations, but is a driver of growth and
creation of new business models. It represents an enormous VNI LoN:T

potential for the way that heritage is curated, presented, digitised &A%

and shared. Digitalisation allows for a much greater degree of dialogue — most obviously between the
cultural institutions and the public — but also between institutions and external bodies, and therefore
digitalisation offers a huge potential for co-creation with communities.

Digital technology also promotes the valorisation of territorial cultural identities, re-shaping our
interactions with the natural and built environment. This is the case for food for instance where local
‘slow’ food movements are attempting to revive endangered practices of production. Digital
technology contributes to our knowledge-base, skills transmission, preservation of heritage, and
improved understanding and tolerance between different socio-economic groups.

However, a note of caution must be sounded: there is a danger of the digital commodification of place,
image or identity leading to what has been referred to as a ‘Disneyfication” effect. Worse still, is the
problem of confirming the degree of reliability, accuracy and authenticity of online content.

Digital technology also helps to strengthen economic standing of crafts’ practitioners/makers in the
creative economy, giving rise to innovative business models, of which 3D printing is a good illustration.

Digital platforms are the means for communities to represent, preserve, transmit, and reflect on their
identity and heritage in digital format to keep alive a sense of ‘belonging’, and engage critically with
mainstream cultural heritage. Digital platforms facilitate connections between communities to build
understanding, create cohesion by stressing cultural similarities and fostering cultural exchange;
innovative digital tools support awareness of cultural pluralism, providing new ways to engage with,
or experience cultural heritage. The use of digital resources helps to unite past and present — helping
to foster living heritage. This is especially important for younger generations if traditions are to be
sustained.



“MEMOLA Project: How can social innovation and ICT tools be used to promote cultural
heritage based on traditional agrosystems”, José M2 Martin Civantos, Researcher,
University of Granada

Prof. Civantos shared the outputs of the MEMOLA research project,
that focused on Mediterranean Mountainous Landscapes: a
historical approach to cultural heritage based on traditional
agrosystems. The project focused on these socio ecological
landscapes, part of the commons and shaped by productive systems
and irrigation because of their social significance for the society. The
shaping of these landscapes is based on local and traditional
knowledge, which can be supported by complicated technologies, but which often rely on a social
effort and on a collective productive strategy. This is the case for the creation of walls and canals that
characterise the Mediterranean mountains. These ancient systems are quite often marginalised today
and need to be restored, not only to preserve cultural values but also to continue providing ecosystem
services.

José®" "M@ Martin  Civantos,
Researeher, University of Granada

This is what has been done in the MEMOLA project where 400 people were involved in the restoration
of more than 25 km of canals based on a participatory approach. It had a great social, academic,
political and environmental impact. Some IT tools have also started to be used to connect local
communities which are isolated.

In addition, several policy briefs were written to share the following reflection: cultural heritage should
be alive. Its valorisation needs to be adapted to the context and to the specific circumstances. It
requires quite often empathy, patience and a knowledge dialogue between the different actors.
Dialogue between tradition and innovation should be promoted, notably to better understand the
impact of the actions. Thus, cultural heritage is a good tool for social transformation but the
participation of all actors has to be carefully integrated in a global strategy. This includes the real
involvement of public, communal but also private actors.

Traditional Romanian music performance during the traditional costume
show in Vatra Dornei
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‘ OFFICIAL CLOSURE

“The Life of an English Mountain Shepherd”, James Rebanks, Shepherd and Author of ‘A
Shepherd'’s Life: a Tale of the Lake District’

James Rebanks is a shepherd from the Lake district mountains in the
United Kingdom. He shared his experience about how his area
became a huge touristic attraction recognised for the beauty of its
landscapes although the importance of Human activities, including
pastoralism, were never acknowledged in the management of these
cultural landscapes.

WA ol

James Rebanks, shepherd

According to the French Historian, Fernand Braudel, “what really
shapes history is the way people live”. Thus, with his book, James Rebanks tried to explain how the
cultural landscapes are affected and managed by pastoralism and Human activities and how the
management of his farm could have a direct impact on the cultural and natural heritage, appreciated
by all these tourists.

He insisted on the idea that a business, like a farm, is not just about the economic activities but also
about the values it brings to society. Thanks to new ICT, such as smartphones and Twitter, nice stories
can be told to tourists and values can be shared.

As a result, shepherds and farmers have to be trained to be able to better tell and market stories about
their landscapes and their activities, and tourists should be able to better recognise this added value.
A part of the income generated by tourists should also come back to these local actors on the ground
as, without them, the landscapes would be totally different.

The romantic view of mountain areas should be avoided and the activities that shape these landscapes
should thus be better recognised and valorised. Mountain areas are not obsolete, they remain
relevant. Mountain people must be defended and have to resist to keep their values and traditions
while managing in a more modern way the socio, economic and environmental consequences of
tourism.

“Declaration on Euromontana’s strategy to better use cultural heritage in mountain
areas and video on the key messages to bring back home” by Juanan Gutierrez, President
of Euromontana and Marie Clotteau, Director of Euromontana

The President of Euromontana, Juanan Gutierrez and its Director, Marie
Clotteau, read a common declaration entitled “Cultural heritage: an asset
rooted in the territory synonymous with attractiveness and the future for e
our mountains!” before its approval by the audience. '

attractiveness and the future for our mountains!”

Participants call upon EU, national and regional institutions to better
recognise this mountain cultural and natural heritage, including in this
European Year of Culture and Heritage. They call for the maintenance of
an adequate level of funding for this mountain heritage and to better
preserve and valorise this place-specific resource which represents a
source of jobs, including in remote mountain areas.



https://www.euromontana.org/wp-content/uploads/2017/12/EMC2018_Cultural-heritage_Declaration_finale_EN_Final.pdf

Innovation must be at the heart of tomorrow's development, whether by bringing together research
and stakeholders on the ground or by better sharing technological innovations, such as 3D
visualisations or 3D impressions, by making them more accessible, including for small entrepreneurial
structures.

Developing a more modern and innovative approach to cultural heritage also contributes to
developing new Smart Villages and revitalising our mountain areas, both by developing appropriate
digital infrastructures and through social innovation.

Finally, the mountain cultural heritage must serve to bring people closer together, whether as a factor
of integration and attractiveness to welcome new inhabitants; to bring people closer between urban
and rural areas through better knowledge and sharing of the mountain cultural heritage, or through
intergenerational dialogue.

| “A few words of thanks”, Danut Gitan, Director of AZM

After thanking all the organisers and participants, Danut Gitan officially closed this XI European
Mountain Convention and invited participants to take part in the XIl European Mountain Convention
in Autumn 2020 in Calabria, Italy.

Euromontana thanks its members and supporters for their active
participation in the organisation of this XI European Mountain Convention
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EUROMONTANA

WORKSHOP ON LAND MANAGEMENT AND CULTURAL LANDSCAPES

The workshop on land management and cultural landscapes addressed the maintenance of cultural
landscapes, common management of forests and woods, provision of (cultural) ecosystem services
and preservation of pastoralism.

MODERATOR: ENRICO CALVO, ERSAF — SUMMARIES OF THE INITIATIVES CAN BE FOUND HERE

Initiative 1: Salt production system of Afiana in the Basque Country, Andoni Erkiaga, Director of the
Fundacion Valle Salado

Initiative 2: Adopt an olive tree with your mobile in Oliete and revitalise agricultural land, Alberto
Alfonso Pordomingo, Cofunder of the Asociacidn para la recuperacién de olivos yermos de Oliete

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

The need for an economic approach, where possible, but accompanied by innovative products and
targets (tourism, beauty products, etc.). Indeed, the example of the salt production system in Aflana
proved that a 7,000 years old production system could be exploited in a sustainable manner thanks
to the innovative development of tourism activities and training facilities;

Cog At

The opportunity given by the involvement of society at large
in actions of awareness and active participation in the
conservation of cultural heritage, nicely illustrated by the
system of sponsorship of olive trees implemented in Oliete
to avoid losing a centennial production system with high
added value.

9 nting the “Adopt
h your mobile in Oliete” initiative

Discussions during the workshop highlighted: ‘

— The need for a stronger link in the EU Common Agricultural Policy between agriculture and the
cultural heritage of a territory;

- The importance of identifying the resources of the territory, to define their potential, and to

exploit them sustainably through national, regional and local strategies, with specific action plans;


https://www.euromontana.org/wp-content/uploads/2018/10/01-Land-Management.pdf
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The urgency of a cross-cutting approach between policies and funds, and the integration of

different actions, to express the multifunctional dimension of W
cultural heritage;
The opportunities offered by the territorial evaluation of how to faak

introduce territorial or product labels (not just agro-food) and at
what scale to better valorise mountain products on the market
The need for innovation, starting from biotechnologies, to
develop the economic potential with environmental resources.

\

o

5 KEY MESSAGES OF THE DISCUSSION

1. Agriculture and cultural heritage: farmers safeguard and take care of the cultural heritage of
the territories, but their services are not enough recognised by policy-makers

2. Cultural heritage resources need to be identified and acknowledged

3. Cultural heritage must be a cross-cutting thematic and its multi-functionality should be
acknowledged at local, regional, national, and European level.

4. It is important to reconcile heritage and innovation by knowing how to introduce new
processes capable of building upon cultural landscapes and of creating heritage, into economic
management

5. Creativity is essential to imagine new solutions to the new dimensions of society, in terms of
products, services, targets and communication. Imagine a new vision of the future.

ACTIONS FOR EUROMONTANA

» Continue the lobbying action to include the integrated management of cultural heritage in
mountain areas in the strategies and action plans at all levels

> ldentify and collect good practices on:
- The safeguard and enhancement of local knowledge
- Regional and local strategies and action plans
- Promotion of mountain products (including non-food products)

» A project idea: to valorise and support local transformation of local productions
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EUROMONTANA

WORKSHOP ON RURAL AND URBAN AREAS: STRENGTHENING THE LINKS

The workshop aimed at exploring relationships between rural and urban areas, trying to outline how
the cultural heritage of mountain regions can be shared with, and made valuable for, people and
communities living beyond mountain areas

MODERATOR: TOR ARNESEN, RESEARCHER, EASTERN NORWAY RESEARCH INSTITUTE — SUMMARIES OF THE
INITIATIVES CAN BE FOUND HERE

Initiative 1: NIREA: Promoting the reconnection between urban and rural societies, Jone Fernandez,
Foresight and European Relations Officer, HAZI

Initiative 2: Mosh Pupaza Summer School: A model for sharing the cultural creativity of Northern
Romania, Maria and Petrica Codrea

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

The NIREA programme is a public-private partnership whose ultimate

aim is to help to stimulate the primary sector and regenerate rural and <
coastal areas, in which the main actors are the people from the primary -
sector and the rural and coastal areas of the Basque Country. With its
motto, “if you make it yours, you make it more ours”, NIREA achiedved
to develop different concrete initiatives to engage rural producers such
as a NIREA label on the participating products, the development of open
farms, more visible space for rural producers to sell their products in the
Bilbao market, a promotion of milk consumption with a toast with milk.

“Mosh Pupaza” Summer School was founded as a pedagogical project
to teach and transmit ancestral traditions, to encourage the exploration
of the traditional village’s daily life. Participants of all ages including
adults, families, Romanian and foreign tourists, students and young
professionals, live and learn with the villagers for one week. During that M
time, they learn about the life of the villages and traditional popular ; ' ! 7
crafts. The summer school gives the participants the opportunity to [Sssss Photo credit:Mosh Pupaza
exchange with local communities and to acquire knowledge of women's

and men's folk crafts, music, dance or painting, among others. In addition, participants experience
authentic rural living, from its religious aspects to everyday life, they help with the peasant household’s
daily work, learn and participate in traditional dances and parties. This is one way in which the cultural
heritage of Maramures County is kept alive.

5 KEY MESSAGES OF THE DISCUSSION

1. The participants insisted on the need to think in both ways — rural ¢ urban:

* How goods could be ambassadors of the regions / rural areas? And thus be sold in
supermarkets for instance in cities, given site of origin, or traceability, is provided to
consumers. This relates to how rural areas / rural economy, by goods value chains,
reach out to urban areas.

* How service value chains could connect rural communities and urban consumers
Urban people, could / will by attendance-based services/activities such as visits,
experience-based activities (farm visits, courses, etc), remote adaption of individual

4
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livestock animals etc. acquire knowledge about and develop relations to rural areas,
to rural life and communities.

2. To “Experience rural areas and communities” is deemed not only important, but also vital for
the urban-rural discourse in general, to develop a better understanding of the values, ways
and conditions of rural based life:

* So we should help farmers for instance to better sell their experience to urban people
and to explain their work

* Meet the demand from urban people to experience rural life

* In a more targeted way, it seems important to focus on young people to encourage
them to experience rural areas that they don’t necessarily know well:

* Encourage exchanges not only at EU or international level but also between
high schools or schools from a same region (between urban /rural young
people)

* Mosh Pupazais aninteresting example: exchanges during summer with wood
/dance experience

3. Participants underscored food as one of the key sectors to improve cultural linkages between
urban and rural areas. Different actions could be envisaged:

* Improve resilience of supply chains and promotion in supermarkets

* Use food products as ambassadors of the region: a precondition is that origin marked
food products must be sold in cities, but not only that. Food should also be a way or
vehicle to attract urban people to visit rural areas and gain insight into production
methods and qualities, so they can better understand life and pricing of these
products, and thus appreciate them better

* Develop open farms and encourage urban people to come (use social media /radio for
advertisement)

* Approach, invite and use the chefs (star chefs or local chefs) to promote local food

*  Supermarkets could sell more than the food products but also travel experience
(summer schools and other rural attendance-based activities and experiences)

*  More widely, encourage a better valorisation of local /regional mountain products

4. Encourage stronger links between researchers and local actors such as SMEs:
*  Multiactor approach is increasingly encouraged in research projects, like in H2020
projects. This should be use as an opportunity to develop links with local people in
urban and rural areas

5. Finally, some horizontal approaches could help strengthening the rural-urban links such as:
* Joining forces: cooperation between smaller actors can help to develop bigger events
or actions:
* Increasing financial support for these initiatives
*  Support from the authorities

ACTIONS FOR EUROMONTANA

» Euromontana could encourage a stronger multi-actor approach in the different EU projects it
is involved in and by reinforcing networking between different types of actors.

» Regarding food valorisation, the different good practices presented in previous workshops or
events could be better promoted on Euromontana’s website.
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WoRKSHOP ON WELCOME CULTURE

The workshop addressed the issue of explaining and sharing cultural heritage to welcome new
inhabitants (new entrants, migrants) and to use it as a factor of integration.

MODERATOR: JOAO AZEVEDO, RESEARCHER, IPB-CIMO — SUMMARIES OF THE INITIATIVES CAN BE FOUND HERE

Initiative 1: PlurAlps: Enhancing capacities for a pluralistic Alpine Space, Miriam Weiss, EURAC
Initiative 2: MigraACTION: Generations on the move, Anna Bertola, Officer of the Municipality of
Vinadio and coordinator of the MigrACTION project

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

There are various reasons to leave and to arrive to a new place in
mountain areas. In the Alps, for example, the number of national and
international newcomers has increased over the past 20 years.
Culture plays a central role in discussing welcoming culture, integration
and migration for both new comers and locals, as well as institutions.
The PlurAlps project looks at and tests how welcoming services and
offers can facilitate living together in a pluralistic society. Overall, 75
inspiring welcoming and integration initiatives from across the Alps
have been collected by the project. Initiatives both on intangible and tangible cultural heritage can
help to achieve social cohesion in an increasingly pluralist society.

The MigrACTION project develops its tourism based on the migratory
route of the region’s former inhabitants. The project’s idea was to trace
the ancient migration route, developing a discovery trail, with
remarkable architectural and cultural elements of the territory,
dedicated to visitors on foot and by bike. This discovery trail promotes
tourism in the Stura and Ubaye valleys and, at the same time,
generates concrete and sustainable local development. This regional
development, thus, makes it possible to attract tourists, but also old
and new inhabitants to these mountainous regions.

Starting from these two inspiring initiatives, participants discussed about:

— The importance to welcome new comers into villages that are abandoned in order to fight against
the depopulation of these areas

- The attractive cost of living in mountains areas that makes many people and families to decide to
come to live in mountain areas

— -Challenges for newcomers and for hosting communities created by migration movements to
mountain areas

— Responses from both newcomers and hosting communities

— The necessity to support and promote projects and initiatives in Europe that are successful to help
to connect new comers with the local culture which makes integration easier and faster

II \
|
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5 KEY MESSAGES OF THE DISCUSSION

Cultural heritage is an important promoter of economic activity in some areas in Europe
contributing to stopping population outflows and attract newcomers.

There is a large diversity of reasons for people to move to mountain areas (the low living cost
compared to big cities, the beautiful landscapes, the opportunity to live in wide spaces and
to be closer to nature,...) that need to be addressed specifically. This leads to priority topics
to be addressed such as language and tolerance.

Freedom of expression of cultures’ diversity is a fundamental condition for success.

It is important to keep mountain territories attractive and to revalorise the way urban people
see the agriculture job, to welcome new comers and new families in sparsely populated
villages. In order to do this, it is necessary to continue to promote a strong cohesion policy
and strong rural development policies that tackle the issue of mountain territories
attractiveness.

There is a need to better develop and continue providing services of general interest in
mountain villages (school, roads, culture, housing,...) in order to make these territories
attractive for new comers, to make them feel comfortable and make them stay.

ACTIONS FOR EUROMONTANA

>

Continue to lobby for a strong cohesion policy that gives to mountain territories a good
standard of living, as this will enable new comers to live and settle in remote and mountain
areas

Continue to work for a better attractiveness of mountain areas

Continue the work and lobbying for action for improvement of services of general interests to
be able to welcome correctly new comers and fight against depopulation

Develop or participate more actively in projects that connect newcomers, such as migrants, to
mountain cultural heritage, as a way to develop a more welcoming culture in these areas.
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WORKSHOP ON AUTHENTICITY AND QUALITY: PROMOTING THE VALUE CHAINS

The workshop aimed at presenting experiences showing how some features of products and services
provided by mountain areas, such as quality and authenticity, can be promoted to overcome structural
obstacles, unlock larger market opportunities and introduce innovation along value chains and in
business models.

MODERATOR: ANNE CASTEX, DIRECTOR OF SUACI MIONTAGN’ALPES — SUMMARIES OF THE INITIATIVES CAN BE
FOUND HERE

Initiative 1: AlpFoodway: Preservation and valorisation of Alpine food, Cassiano Luminati, Polo
Poschiavo

Initiative 2: Pyréenes Création: restoring the nobility of wool, Nadine Portail and Anne Thoby
Pyrénées Création

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

The AlpFoodWay project develops innovative approaches linked to il ll,e[l¢” -
traditional skills in relation to the Alpine food cultural heritage. It Alpine Space
develops a common approach to Alpine cultural heritage and its

development potential. uRostanRtcIONAL DEvELCPENTFUND

The project aims to set up a collaborative platform with tools available

to better enhance the value of the cultural heritage of food; but also studies to promote the Alpine
food chains. The project is also setting up an inventory summarising the Alpine cultural heritage.

On 4 October 2018 in Innsbruck, a charter on the Alpine food heritage will be launched and at the final
conference of the project in a year's time, the project wishes to submit an application for official
recognition by UNESCO.

Pyrénées Création is a small company in the French Pyrenees that has N -
succeeded, with a modern design and innovative creations (slippers, bags, PYR[NE[S' [R[AHON
plaids and rugs), in bringing the wool of the Pyrenees sheep up to date. In 0] Haties o vin
order to revitalize the industry that has existed in the Occitania region since

1882, Pyrénées Création works with farmers to better understand the cycle

and quality of mowing and to select the best wools that can be used for its production.

The organisation places particular emphasis on the quality of wool and its products with territorial
recognition and steps towards recognition at European level. Similarly, it places great emphasis on
transmission and education, whether through educational workshops in schools from an early age, to
all audiences at fairs or to transmit know-how by meeting young people from agricultural and art and
design schools.

5 KEY MESSAGES OF THE DISCUSSION

1. Better recognition of intangible cultural heritage is needed, for example through UNESCO labels; as
well as links between agricultural sectors and landscapes through FAO recognition (especially on
endangered heritage).

2. A better knowledge of initiatives and good practices should be facilitated through:
a. An inventory of examples of the valorisation of mountain products
b. An inventory of local or traditional gastronomic initiatives


https://www.euromontana.org/wp-content/uploads/2018/10/04-Authenticity-and-Quality.pdf
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3. Inorder to play on the authenticity and quality of products, better valuation and differentiation
are necessary. There are several ways to achieve this:

a.

b.

Combine modernity and authenticity to attract different audiences and meet consumer
demand, and use authenticity as a basis for developing new products,

Differentiate products by insisting on the meaning of the product, on the role of production,
on the notion of equity in the distribution of value throughout the chain (notion of fair
producer price), on the notion of impact on the territory, on the structuring of the whole
chain, or by working on specifications on production methods

An enhancement of the local supply chain with consumer awareness (example: Austrian wool
basketball) that allows the consumer to consciously buy a product that has values not only
for himself but also for his environment. Similarly, the role that production plays in the
provision of ecosystem services can be used as a selling point.

Encourage young farmers to diversify and enhance not only food products but also non-food
products.

. While there is a relatively good quality recognition for food products (PDO/PGI/mountain

products), the need for quality recognition for non-food products (e.g. Bois de Jura) is real
and requires more recognized and recoverable certifications.

More transversely, communication must be improved by being innovative in the means of
communication used: itinerant gastronomic caravan, fairs, exhibitions, social networks,

gastronomic tours.

Finally, education and the intergenerational transmission of cultural heritage play an

important role for the future:

a. Consumer education is necessary, even from an early age, through initiations in schools,
for example

b. The education of the tourist to better understand the price and added value of the
product is necessary.

c. Finally, it is necessary to educate future processors (e.g. agricultural and art schools,
craftsmen) so that they can learn new uses for products that are sometimes old.

ACTIONS FOR EUROMONTANA

>

Particular emphasis should be placed on the valuation and differentiation of food and non-
food products.

Try to make an inventory of mountain products and their existing value (knowing that many
good practices have already been shared on the Euromontana site).

Lead a political lobby so that European aid, in particular the EAFRD, can be mobilised to support
product development projects, including financing the engineering required to support these
projects, from emergence to communication, including structuring and implementation.
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WORKSHOP ON INTERGENERATIONAL DIALOGUE: TRANSMISSION OF CULTURAL HERITAGE FOR
FUTURE OPPORTUNITIES

The workshop addressed the questions of transmitting cultural heritage, values and identities to
younger generations to show how it is not only a way to achieve long-term preservation, but also to
enhance intergenerational dialogue

MODERATOR: LAURA GASCON, PROVINCE OF TERUEL — SUMMARIES OF THE INITIATIVES CAN BE FOUND HERE

Initiative 1: YOUrALPS: Educating youth for the Alps: (re)connecting Youth and Mountain heritage
for an inspiring future in the Alps, Matej Ogrin, University of Ljubljana

Initiative 2: Baba Residence: Sharing cultural heritage to revalorize depopulated villages in Bulgaria,
Florence Tornincasa, Communication Officer at Euromontana

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

YOUTrALPS takes up the challenge to reconcile young people with

the Alps, to inform them and to make them aware of the fiterr cs H
opportunities offered by the natural and cultural Alpine heritage. Alpine Space
The project is promoting the creation of a transnational . .
cooperation structure dedicated to mountain-oriented education ?‘YOUP

that involves formal and informal education stakeholders. The main

output of the project will be the establishment of a web platform

that will enhance exchanges among education actors across the Alps and give students access to
educational contents and shared pedagogical tools. This will result in the creation of an Alpine School
Model.

Baba Residence is an initiative bringing together urban youth and
elderly people living in low-density and remote villages in Bulgaria.
Young participants spend one month living the daily life of their
hosting community and learning the cultural heritage of a mountain
village. The project aims at establishing a truthful exchange of
knowledge and care, where a livinglink between generations is
created. Interaction with old people gives invaluable knowledge of
Bulgarian history and traditions, which may soon be lost irretrievable.

Following the presentation of these initiatives, participants discussed about the following points:

— Physical communication is important to create an intergenerational dialogue

— Physical exchanges and meetings are the best way to create a dialogue and to share between
generations

- Mountains should be presented to young generations, the way they understand it and feel it. For
example, information about mountain areas and their opportunities should be presented through
communication channels used by young people (as social media, for instance)

- Some young urban people seem to show an interest in spending more time in rural areas and out
of the cities

- People living in mountain areas are keen to share the cultural heritage of their territories to
younger generations or urban people.

10
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5 KEY MESSAGES OF THE DISCUSSION

Please present here the 5 key messages that were presented in the plenary session

Cultural heritage is a niche market that open to many economic opportunities for future
generations, including jobs in tourism or traditional crafts

Cultural heritage can be an attractive for youngsters and can be seen as a resource that older
generations know pretty well and can share to others

To promote cultural heritage, there is a need to exchange between different generations.
Organising events and meetings between communities enable people to better understand
each other and to learn from each other.

There is a need to support institutions (public authorities in particular) in changing the way
they act and see younger generations. Public institutions are not well prepared to
communicate effectively to and with young people who would like to be active in the
valorisation and/or promotion of cultural heritage and more widely of their communities.

Mountains should be considered as living lab. In mountain territories, there are many tangible
and intangible cultural heritage that can be taught, learnt and that can be a source of
discussion and exchanges among generations and among communities, between rural and
urban communities for instance. It is important to consider the mountain heritage as a tool
that can be shared and transferred to the others

ACTIONS FOR EUROMONTANA

>

Continue to promote and disseminate initiatives that show how young people and old people
can share and learn from each other about their own cultural heritage

Identify and collect good practices (that can be transferable) on the importance of creating
physical exchanges between communities and between generations

Promote and valorise rural and urban communication in terms of intergenerational dialogue

11
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WORKSHOP ON TOURISM: UNLOCKING SYNERGIES BETWEEN TOURISM OPERATORS AND CULTURAL
HERITAGE

The workshop presented innovative examples of: how the tourism sector valorises and promotes
cultural heritage; the role of cultural heritage in achieving a four-seasons tourism offer; and ways to
unlock synergies between tourism operator and actors diversely involved in the promotion of cultural
heritage.

MODERATOR: MARIO GRILLO, FARMER, CIA — SUMMARIES OF THE INITIATIVES CAN BE FOUND HERE

Initiative 1: Mimisbrunnr climate park in Norway, Dag Inge Bakke, Nature Interpreter, Norwegian
Mountain Center

Initiative 2: SHAPE: Sustainable Heritage Areas: Partnerships for Ecotourism, Ros Bryce, Researcher,
University of Highlands and Islands

MAIN LESSONS LEARNT FROM THE TWO INITIATIVES

The initiatives presented brought to the attention the
importance of partnerships when developing a tourism
destination — partnerships between professional operators,
local producers, the hotel business, local policy-makers and
academics. Partnerships have the double benefit of bringing
together people from different backgrounds to put together a
creative idea, as well as securing some economic benefits for \ h

the whole local community e
’ 'From left to right: Ros Bryce, Mario Grillo, Dag Inge

Moreover, and most importantly, both initiatives insisted on [REdd

the storytelling linked to a destination. Whichever the way the cultural heritage is valorised (museum:s,
trails, events, etc.), the important part is to link the local assets and landscapes with the touristic
activities to engage tourists and encourage them to stay longer.

4 KEY MESSAGES OF THE DISCUSSION

1. Integrated local strategies including management and mapping of touristic
potential is an asset to develop tourism in a region based on what the
cultural landscape has to offer and can also contribute to diminishing the
carbon footprint of tourism.

2. Communicating about the story in addition to the built environment is
important. Tourism operators need to tell the story of the destination and
reconnect the activities they propose with the landscapes and products,
especially in protected areas.

Dag Inge Bakke preséntin
3. More training is needed for all the stakeholders (both tourists, economic Mimism“”””’@”r_
operators, producers, local policy-makers) to engage through stories and ‘
food products.

4. Innovation and creativity bring added value to a touristic destination. Innovation can be through
ICT to bring the information closer to the tourist, or to create a novel experience for him.

12
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ACTIONS FOR EUROMONTANA

» Exchange of good practices (i.e. local strategies and partnerships, innovative ideas to expose
cultural heritage such as the ice tunnel, etc.)

» Develop a project aiming to train people at the local level to develop their touristic destination

» Disseminate information on public funding which could be used for local tourism development
projects.
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